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Abundant

Academic & Educational Activities
Account

Account Balance
Accountant

Accounting

Accounting Assumptions
Accounting Concepts
Accounting Constraints
Accounting Cycle
Accounting Equation
Accounting Information
Accounting Methods
Accounting Objectives
Accounting Period
Accounting Policies
Accounting Principles
Accounting Procedures
Accounting Standards
Accounting System
Accounts Payable
Accounts Receivables
Accrued Expenses
Accrued Revenues
Accumulated Depreciation
Acquisition Cost

Actual Basis

Actual Product
Adjusting Entry
Adverse Entry
Advertising

Advertising Cost
Advisory Opinion
Advisory Services
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Affordable Method

Agent

Agriculture

Air fare

Allocation

Allowance

Alternative Evaluation
Analysis of Financial Statements
Annual Financial Statements
Annual Plan

Annual Report
Anti-monopoly Law
Applications

Approach

Assessment of Overseas Markets
Assets

Attitude

Audit Report

Auditing

Auditor

Austerity

Autarky

Authorized Capital

Auxiliary Records

Available Market

Awareness Raising Campaigns &
National Events

B2B (Business-to-Business)
B2C (Business-to-Consumer)
Bad Debts

Balance

Balance of Payments

Balance of Trade
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Balanced Scorecard (BSC)
Balance Sheet
Balance Sheet

Bank

Bank Commission
Bank Expenses
Banker

Banking

Banking Law
Banknotes

Bankrupt

Bankruptcy

Bargain

Bargain, to

Barter

Barter, to

Basic Commodities
Basing-point Pricing
Beginning Inventory
Beginning Stock
Behavioral Segmentation
Benchmarking
Benefit Segmentation
Bill of Exchange

Bill, Invoice

Black Market

Blank Check

Board of Directors
Bond(s)

Book Keeper

Book Value

Booking a Conference Room
Boom

Borrow, to

Boycott

Boycott, to

Brand Equity
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Brand Extension
Brand Name

Brand Sub-sets
Branding

Break Even Point
Break-even Pricing (target profit
pricing)

Broker

Budget

Budget Deficit

Budget Planning Methods
Budgetary

Budgeter

Business

Business analysis
Business Development
Business Entity
Business market
Business portfolio
Business promotion
Businessman
Businesswoman

Buy

Buy, to

Buyer

Buying Center

Buying Process
By-product Pricing
By-products

C2B (Consumer-to-Business)
E-commerce

C2C (Consumer-to-Consumer)
E-commerce

Call Center
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Capital

Capital Accretion

Capital Assets

Capital Expenditure

Capital Gains

Capital Goods

Capital Items

Capital Losses

Capitalism

Capitalize

Captive-Product Pricing
Cash

Cash Adjustment

Cash Basis

Cash Cows

Cash Discount

Cash Flow from Operations
Cash Flows Statement
Cash Inflows

Cash on Delivery

Cash Outflows

Cash Purchase

Cash Refund Offers (rebates)
Cash Sales

Cashier

Catalogue Marketing
Category Killers

Causal research

Central Bank

Central Planning
Centrally-Planned Economy
CEOs

Certified Public Accountant-CPA
Chamber of Commerce
Channel Conflict

Channel Level
Characteristics of Services’ Marketing
Charge

Charitable and Social Incubators
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Charity

Check

Check Under Collection
Checkbook

Chief Executive Officer CEO
Classification
Classification of Accounts
Click-and-Mortar Companies
Click-only Companies
Closing of Account
Co-brand

Collective Buying
Commerce

Commercial

Commercial Centre
Commercial Contract

Commercial Documents (Commercial
Papers)

Commercial Transaction
Commercialization

Committee Agenda
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Communication Adaptation )il gle Ul dluwy (dallgo) Loyai
Company a5
Comparative Financial Statements ajjlso allo ollgd
Comparison Advertising (knocking copy) (@jjloo aau) g)léo gdle]
Competition duwolio

Competitions, Sweepstakes, and
Games

Competitive Advantage
Competitive Strategies
Competitive-Parity Method
Competitor Analysis

Competitor Intelligence
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Competitor-Centered Company
Concept Testing

Confused Positioning
Conservatism Principle
Consistency Principle
Consortium

Consulting

Consulting Firms
Consume, to

Consumer

Consumer Buying Behavior
Consumer Goods
Consumer Market
Consumer Product
Consumer Promotion

Consumer Relationship-Building
Promotions

Consumerism

Consumer-Oriented Marketing
Consumption

Continue, to

Continuity

Contract Manufacturing

Contracts and Procurements
Contractual Vertical Marketing System

Contribution to Protection of Local
Environment

Convenience Product

Conventional Channels of Distribution
Cooperation

Cooperative Qutlets

Coordinating Efforts with Relevant
Authorities

Coordination Meeting

Copy testing

Core product

Core strategy

Corporate Brand Licensing
Corporate Branding Strategy

Corporate Communication Sector
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Corporate Social Responsibility

Corporate Vertical Marketing System

Corporate Website

Cost

Cost of Goods Sold

Cost of Living

Cost of the Ending Inventory
Cost Price

Cost-of-Living Index

Cost-plus Pricing
Countertrade

Coupons

Credit

Credit Facilities

Credit Purchase

Credit Sale

Credit-Cr

Creditor

Cultural Environment
Currency

Currency Reserves
Current Assets

Current Liabilities
Current Marketing Situation
Customer Care

Customer Database
Customer Delivered Value
Customer Lifetime Value
Customer Satisfaction
Customer Service Sector

Customer Value Analysis

Customer Value Delivery System

Customer-Centered Company
Customerization
Customer-oriented Policy
Customs Duties

Customs Union

Cycle
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Databases and Communications
Deal

Deal Closing

Debit-dr.

Debt

Debtor

Decider, Decision Maker
Decision-Making Unit (DMU)
Decisions and Recommendations
Decline Stage

Deficient Products

Deflation

Demand

Demand Curve
Demarketing

Demographic Segmentation
Demography

Demonetize, to

Department Store

Deposit

Deposit, to

Deposition

Depreciable Cost
Depreciation

Depreciation Methods
Depress, to

Depression

Derived Demand
Descriptive Research

Desirable Products

Determine the Need for Training Courses

Devaluate, to
Devaluation
Develop State Resources, to

Developed Countries
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Developing Countries
Differentiated Marketing

Direct Cost

Direct Investment
Direct Marketing
Direct Method
Direct-Mail Marketing
Direct-Marketing Channels
Direct-Response TV Marketing (DRTV)
Disburse, to
Disbursement
Disclosure

Discount

Discount Allowed
Discount Rate
Discount Received
Discount Store
Dishonored Check
Disintermediation
Distribute, to
Distribution
Distribution Center
Distribution Costs
Distribution of Wealth
Dogs

Domestic Market
Double Entry
Doubtful (Bad) Debts
Down Payment

Draft Agenda

Drafting a Press Release
Drawing Account

Durable Products
Duties
Duty-Free

Dynamic Pricing
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Earnings
E-Business or Electronic Business
Econometrics
Economic

Economic Activity
Economic Advantages
Economic Advisor
Economic Aid
Economic Analysis
Economic Assistance
Economic Bloc
Economic Body
Economic Centre
Economic Changes
Economic Class
Economic Collapse
Economic Committees
Economic Conditions
Economic Conference
Economic Cooperation
Economic Crisis
Economic Cycle
Economic Decline
Economic Development
Economic Difficulties
Economic Disparity
Economic Doctrine
Economic Environment
Economic Expansion
Economic Factors
Economic Forecast
Economic Goals
Economic Growth
Economic Hegemony
Economic Independence
Economic Indicators

Economic Influence
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Economic Interests
Economic Issues
Economic Laws
Economic Models
Economic Necessities
Economic Opportunity
Economic Organization
Economic Plan
Economic Planning
Economic Plight
Economic Policy
Economic Powers
Economic Pressures
Economic Principles
Economic Problems
Economic Process
Economic Program
Economic Recovery
Economic Reforms
Economic Regulations
Economic Relations
Economic Restrictions
Economic Rights
Economic Sanctions
Economic Sector

Economic Self-Sufficiency

Economic Stability
Economic Structure
Economic Support
Economic System
Economic Theory
Economic Ties
Economic Trends
Economic Union
Economic Unity
Economic Variables
Economic Views
Economical
Economics

Economist
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Economize, to
Economy

Effective

Efficient

Electronic Commerce
Electronic Data Interchange (EDI)
Electronic Marketing
Electronic Services
Embargo

Employ, to
Employment

Ending Inventory
Ending Stock
Enlightened Marketing
Enterprise
Entrepreneur
Equipment

Estimated Liabilities
Eurozone

Evaluate, to

Event Application Form
Events

Exchange

Exchange Controls
Exchange Market
Exchange Rates

Excise

Exclusive Distribution
Expenditure

Expense (Expenses)
Experience Curve (Learning Curve)
Experimental Research
Exploratory Research
Export Department
Export, to

Exporter

Exports

External Audit
Externalities
Extraordinary Expanses
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Factory Outlets
Factory, Plant
Favorable
Feasibility Study

Federation of Chambers of Commerce

Feudalism

Field Visits

Final Accounts
Finance

Finance, to

Financial

Financial Accounting
Financial Advisor
Financial Institution
Financial Intermediaries
Financial Reports
Financial Statements
Financier

Financing Activities
Firm

First in First out (FIFO)
Fiscal

Fiscal Policy

Fiscal Year

Fixed Assets

Fixed Cost

Flourish, to
Flourishing Economy
Fluctuations

Focus Group
Follow-up
Forecasting

Foreign Currency
Foreign Investment
Fragmented industry
Franchise

Free Enterprise System
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Free Market

Free Trade Zone

Freeing of Foreign Exchange Market
Freeze, to

Freight-Absorption Pricing
Freight-in

freight-out

Frequency

Full Disclosure Principle
Full-Service Retailers

Functional Discount (Trade Discount)
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Fund Jia0i Ggain
Funding Institution Jgoi duuwugo
Gains QLIJT uwlbo
Gatekeepers d4auidl Clogleo qudlio
Gender Segmentation o]l UuLmelc ajjal
General and Administrative Expenses dyjlalg drogac wilogno
General Manager olc pao
General Need Description bbbl ple Lang

Generally Accepted Accounting Principles-GAAP lgie Lojleio duuwlbo ggalo

Geographic Segmentation
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Geographical Pricing (olall gyjqill wlul (e o) R [CLRTCI

Global Economy
Global Firm

Global Industry
Global Market
Global Marketing
Global Qil Output
Global Organization
Going-Rate Pricing
Goodwill
Government Expenses
Government Fees

Gross Domestic Product (GDP)
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Gross Income

Gross Margin Percentage
Gross National Product (GNP)
Gross Profit

Group Training Programs
Growth Stage

Guarantee

Guarantor

Habitual Buying Behavior
Handling Objections

Hard Currency

Hire, to

Historical Cost

Historical Cost Principle
Holding Company

Home (Domestic) Economics
Horizontal Marketing System
Human Need

Human Want

Hybrid Marketing Channels

Hypermarkets

|dea Generation
Import, to

Importance of Procedural
Documentation

Importer
Imports
Impression
Incentive

Income
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Income Segmentation
Income Statement
Income Tax

Indirect Method
Individual Marketing
Industrial City
Industrial Output
Industrial Product
Industrialization
Industry

Inelastic Demand
Inflation

Inflation Rate
Inflow

Influence

Influencer

Information Exchange Contract

Information Search
Information Technology
Informative Advertising
Infrastructure Projects
Initiator

Inlet

Innovation

Innovative Marketing
Insolvency

Insolvent

Installment
Installment Purchase
Installment Sale
Institutional Market
Insurance

Intangible Assets
Intensive Distribution
Interactive Marketing
Interest

Interest Rate

Intermediaries
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Internal Audit
Internal Audit / Auditing

Internal Audit of Quality Control
System

Internal Marketing

Internal Records Information
International Division
International Economy
International Monetary Fund (IMF)
International Standard ISO 9001
Internet (the Net)

Internet Exchange

Invention

Inventory

Inventory Adjustment

Invest, to

Investing Activities

Investment

Investment Climate

Investment Protection Laws
Investor

Invoice, Bill

Job Description

Jobless

Jobs Market, Labor Market
Joint Ownership

Joint Venture

Journal

Journal Entry

Key Influence People - KIPS
Kickback, Bribe
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Labor

Labor Force

Ladies’ Branch

Land Transport
Large-Scale Industries
Last in First out (LIFO)
Law of Supply & Demand
Leading Indicators
Learning

Least Developed Countries
Ledger

Lend, to

Letters of Credit

Levy or Impose New Taxes, to
Liabilities

Liberalize Trade, to
Licensed Brand
Licensing

Life-Cycle Segmentation
Limited-Service Retailers
Line Extension

Liquid Cash

Liquidate a Company, to
Liquidity

Loan

Local Investments
Logistics Management
Long-Range Plan
Long-Term Assets
Long-Term Investment
Long-Term Liabilities
Loss

Loss-Making Enterprises
Low Income

Lower of Cost or Market
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Macroeconomics

Maintenance Expenses

Manage, to

Management

Management Contracting

Manager
Managing Director

Manufacture, to

Manufacturer’'s Brand Name

Market

Market Economy
Market Follower
Market Forces
Market Leader
Market Nicher
Market Positioning
Market Price
Market Saturation
Market Segmentation
Market Segments
Market Targeting
Market Value
Market, to
Marketing
Marketing Audit
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Marketing Channel (Distribution Channel)

Marketing Communications

Marketing Concept
Marketing Control

Marketing Environment

Marketing Implementation

Marketing Information System (MIS)

Marketing Intelligence
Marketing Intermediaries

Marketing Management
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Marketing Mix

Marketing Network
Marketing Offer

Marketing Orientation
Marketing Process
Marketing Research
Marketing Services Agency
Marketing Strategy
Marketing Strategy Statement
Marketing Website
Market-Penetration Pricing

Marketplace
Mark-up / Mark-down

Mass Customization

Mass Marketing

Matching Principle
Materiality Principle
Maturity

Means of Production
Measurability
Measurement of Customer Satisfaction
Media

Media Impact

Media Vehicles
Medium-Sized Enterprise
Meeting Recommendations
Mega Project

Membership Groups
Memorandum of Understanding
Mercantile

Merchant

Merchant Wholesaler
Message Source
Microeconomics
Microenvironment
Micromarketing

Mission Statement
Modified Rebuy

25

g 2ujo

UG gl

adygui wiloas dlbg

g igall 2890

Gl o Jelaill gulwl Gle powi
(elpidlg oull ¢l4o) Gauw

2aJl / Gledl aall) dolerall dalail duwd
(ol

Joli ey

Jolis Ggu
cilbgpnall syl déylho Tao
auuud)| a1l w0
@laniwl Jol
o] Jilwg

owlio aylo
clooll oy ulis
odlel Jilug
odle] il

o lle] Jilug
buugio cgpito
Uleloin Ul ciluogi
@llac ggpio
dgne wlegaao
omlai 81530
ey

pb

dlwyl jao0

I oloisl

S Gl
(@lw)) dogo gly
J2=0 clpi 8olel




Monetary

Monetary Unit
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Money Laundry Jigol Jpue
Monopolist JBib W 240
Monopolistic s)liol
Monopolistic Competition (alall jlaisl) ayylaisl duwslio
Monopolize Py
Monopolizer J4ino
Monopoly Aol
Monopsony clpds jl4ainl
Moral appeal s 115l 5aublio
Motive (drive) 20l
Multi-brand strategy daybil wlo el ya97 dyayiliwl
Multiple Niching dnpAioll pgpell 1o

Narrow the budget deficit, to duljpall jac (nls)

National Bank
National Debt
National Economy
National Income
Nationalization
Nationalize, to
Natural Environment
Natural Resources
Need Recognition
Needs

Net Income

Net Profit

Net Purchases

Net Reliable Value
Net Sales

Net Working Capital
New Product

New Task
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New-Product Development
Niche Market

Niche Marketing
Non-Durable Product

Non-Personal Communication
Channels

Non-Tariff Trade Barriers
Nonverbal Communication;
Notes Payables

Notes Receivables

Objectivity Principle
Observational Research
Occasion Segmentation
Off-Price Retailer

Oil Reserves

Oil-Rich Country
Oligopolistic Competition
Online Advertising
Open Trading Networks
Open-End Questions
Operating Activities
Operating Control
Operating Expenses

Operating Statement (profit-and-loss

statement)
Optional-Product Pricing
Order-Routine Specification
Organization Cost

Outlining of Initial Framework for a

Study

Output

Outside Sales Force
Outsourcing

Over Draft

Overdue
Overpopulation
Owners' Equity
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Packaging

Partner

Partnership

Patent

Patronage Rewards
Pay, to

Payee

Payment

Penetrated Market
Pension

Perception

Perceptual Marketing
Performance

Perform, to
Performance Review
Periodic System of Inventory
Permits

Personal Communication Channels
Personal Influence
Personal Selling
Personality
Persuasive Advertising
Petty Cash
Philanthropic Society

Physical Distribution (marketing
logistics)

Physical Distribution Firms

Place

Plan

Planned Economy

Planning

Planning Process

Pleasing Products
Point-of-Purchase (POP) Promotions

Political Economy
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Political Environment
Poor Economy
Population

Portfolio Analysis

Post Purchase Behavior
Postdated Check

Postpone, to

Potential Market (Total addressable

market)
Pre-Approach
Prefer, to
Preference
Preferred Stock

Premier Class Membership Services

Premiums

Prepaid Expenses
Prepare Periodic Reports
Presentation

Price

Price Elasticity

Price Packs

Price Skyrocketing
Pricing Policy

Pricing Strategy

Primary Data

Primary Demand

Prior Period Adjustments
Private Brand

Private Sector

Private Trading Networks (PTNs)
Privatization

Privatize, to

Problem Recognition
Proceedings of the Meeting
Proceeds

Produce, to

Producer

Product

Product Adaptation
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Product Classification (Consumer)
Product Classification (Industrial)
Product Concept

Product Development

Product Idea

Product Image

Product Invention

Product Life-Cycle (PLC)

Product Line

Product Line Filling

Product Line Pricing

Product Line Stretching

Product Mix (Product Assortment)
Product Quality

Product Specification
Product-Bundle Pricing
Production

Production Concept

Productive

Productive Resources
Productivity

Product-support services

Professional Behavior and Work Ethics

Profit

Profit and Loss Account
Profitable

Profitable Customer
Profiteer

Progress

Project

Projects Sector
Promotion
Promotional Allowance
Promotional Mix
Promotional Pricing
Promotional Strategy
Property (Properties)

Proposal Solicitation
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Prospecting
Prosperity
Prosperous
Protectionism
Public

Public Relations
Public Sector
Public Utilities
Purchase
Purchase Decision
Purchase Discount
Purchase, to
Purchaser
Purchases

Purchases Returns

Qualified Available Market

Qualitative Research
Quality

Quality Concept
Quality Culture
Quality Objectives
Quality Policy
Quantitative Research
Quantity Discount
Quantity Premium
Quantum Leap
Question Marks
Quorum is Complete

Quota
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Railway Fare

Raising Consumer Awareness
Rational Appeals
Rationalization

Rationalize Public Spending, to
Rationalize, to

Reach, to

Real Estate

Recession
Recommendation Follow-up
Recruitment and Career Guidance
Redundancy

Reference groups
Reference prices

Refund

Refusal

Refuse, to

Reinsurance

Reinvestment

Rejection

Reject, to

Relationship marketing
Relevance Principle
Reluctant

Reminder advertising
Rent, to

Reschedule (debts)
Research

Resellers

Reserve

Reserve, to

Retail

Retailer

Retained Earnings

Returns
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Revaluation

Revenue

Revenue Realization Principle

Revision
River Transport
Role

Role of Agent in International Marketing

Salaries and Wages
Sale

Sales

Sales Discount

Sales Force Promotion
Sales Promotion

Sales Quotas

Sales Returns and Allowances

Sales Tax
Salesperson

Salvage Value
Sample

Saturate, to

Save, to

Savings

Sealed-Bid Pricing
Search

Seasonal Discounts
Seasonal Worker
Seasonality
Secretary-General
Secretary-General's Office
Sector

Sectorial Committees
Securities

Selective Attention
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Selective Demand

Selective Distribution
Selective Retention
Self-Concept

Self-Service Retailers

Sell, to

Seller

Selling Concept

Selling Expenses

Selling Methods

Selling Price

Selling Process
Sense-of-Mission Marketing
Sequential Product Development
Served Market (Target Market)
Service

Service Intangibility

Service Mix

Service Variability

Share

Shareholders

Shipment

Shopper

Shopping

Shopping Center

Shopping Product

Short Term Investment
Shortage

Short-Run Fluctuations
Simultaneous Product Development
Skyrocketing Prices

Slash Prices, to

Slump in Prices

Small & Medium Enterprises (SMEs)

Small & Medium Enterprise Services

Small-Scale Enterprise
Smuggle, to

Soaring Prices
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Social Classes

Social Security

Societal Marketing
Socio-Economic Factors
Sound Economy

Space

Space, to

Specialized Industry

Specialized Training Programs

Specialty Product
Specialty Store
Speculate, to
Speculations

Spend, to

Sponsor

Sponsorship

Sponsor, to

Stability

Stable Economy
Stagflation

Stagnant Economy
Stagnation

Stalemate Industry
Standard Costs

Standard of Living
Standardized Marketing Mix
State Control of Economy

Statement of Account

Statement of Changes in Owners’

Equity

Statistical Demand Analysis
Status

Stock

Stock Company

Stock Exchange
Stockbroker

Stockholder

Storage

Store
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Storehouse

Straight Product Extension

Straight Re-buy
Strapline

Strategic Business Unit (SBU)

Strategic Control
Strategic Plan
Strategy Map
Structure

Study

Stumbling Businesses
Style

Subculture
Subscribers’ Relations
Subscribers’ Services
Subscription
Subsidiary

Subsidize, to

Subsidy

Subvention

Summary
Supermarkets
Superstore

Supplier Search
Supplier Selection
Suppliers

Supplies and Services
Supply and Demand
Support

Surcharge

Surplus

Surtax

Survey Research
Syndicate

Systems Buying
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Target Costing
Target Market
Target Marketing
Tariff

Tax

Tax Arrears

Tax Burden

Tax Payer
Taxable

Taxable Income
Taxation
Tax-Exempt
Tax-Free

Team Selling
Technological Environment
Telemarketing
Test Marketing

The Coordinating Motivation Council
Third-Party Logistics (3PL) Provider

Thrive, to

Thriving Business
Time-Series Analysis
Tolerate Huge Losses, to
Total Costs

Total Customer Costs
Total Customer Value
Total Market Demand
Total Quality Management
Tourism

Tourist

Tourist Business

Tourist Season

Trade

Trade Delegation

Trade Discount

Trade Exchange

Trade Mark
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Trade Partner
Trade Partnership
Trade Promotion
Trade-In Allowance
Transaction
Transaction
Transport
Traveler's Check
Treasurer
Treasury

Trend

Trial Balance
Tuition fees
Two-Part Pricing
Tycoon

Underdeveloped Countries
Under-Positioning
Undifferentiated Marketing
Unearned Revenue
Unemployed
Unemployment

Uniform Delivered Pricing (UDP)
Unique Selling Proposition (USP)

Unity
Unsought Product
User

Value

Value Added Tax (VAT)
Value Analysis

Value Chain
Value-Based Pricing

Variable
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Variable Cost

Variety-Seeking Buying Behavior
Vend, to

Vender / Vendor

Vending Machine

Venture

Vertical Marketing System (VMS)
Viral Marketing

Volume Industry

Wage

Wage Level

Wages and Salaries
Wants

Warehouse

Weak Economy

Wealth

Web Communities
Weekly Schedule of Events
Weighted Average Method
Welfare, Well-being
Wheel of Retailing
Wholesale

Wholesaler

Wholesaler-Sponsored Voluntary
Chains

Wildcat

Work

Worker

Working Capital
Worksheet
World Bank (WB)
Yield, to

Zone Pricing
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Innovation
Trend

Economic Union

Federation of Chambers of Commerce

Customs Union
Consortium

Nonverbal Communication;
Marketing Communications
Deal Closing

Coordination Meeting
Wage

Railway Fare

Air fare

Maturity

Total Customer Costs
Total Market Demand
Monopoly

Monopsony

Monopolistic

Reserve

Currency Reserves

Qil Reserves

Concept Testing

Copy testing

Test Marketing

Invention

Product Invention
Supplier Selection
Performance

Total Quality Management
Marketing Management
Export Department

Gains, Earnings, Profits
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Price Skyrocketing
Boom

Investment

Foreign Investment
Direct Investment
Long-Term Investment
Short Term Investment
Local Investments
Proposal Solicitation
Competitive Strategies
Pricing Strategy
Promotional Strategy
Marketing Strategy
Multi-brand strategy

Corporate Branding Strategy

Core strategy
Consulting
Outsourcing
Profiteer

Stability
Economic Stability
Economic Independence
Continuity

Market Targeting
Consumption
Exchange Rates
Reference prices
Pre-Approach
Modified Rebuy
Economy

Centrally-Planned Economy

Microeconomics
International Economy
Stagnant Economy
Sound Economy
Market Economy
Political Economy
Weak Economy
Global Economy
Econometrics

Macroeconomics
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Planned Economy
Flourishing Economy

Stable Economy

Home (Domestic) Economics
Poor Economy

National Economy
Economic

Closing of Account

Autarky

Economic Self-Sufficiency
Quorum is Complete

Cash Basis
Secretary-General
Academic & Educational Activities
Group Training Programs
Specialized Training Programs
Weekly Schedule of Events
World Bank (WB)

Credit Sale

Demographic Segmentation
Statistical Demand Analysis
Customer Value Analysis

Internal Audit of Quality Control
System

Estimated Liabilities
Current Liabilities
Basing-point Pricing
Sealed-Bid Pricing
Behavioral Segmentation
Total Costs

Standard Costs
Depreciable Cost

Confused Positioning
Recruitment and Career Guidance
Credit-Cr

Debit-dr.

Electronic Services
Discount Received

Least Developed Countries
Demography

Consumer Buying Behavior
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Professional Behavior and Work Ethics
Customer-Centered Company
Need Recognition

Channel Conflict

Brand Image

Product Image

Supply and Demand

Contracts and Procurements
Customer Care

Decisions and Recommendations
Total Customer Value

Customer Delivered Value
Customer Lifetime Value

Book Value

The Coordinating Motivation Council
Brand Sub-sets

Payee

Internal Audit

Sales Returns and Allowances
Standardized Marketing Mix
Contribution to Protection of Local Enviro
Corporate Social Responsibility
Benchmarking

International Standard ISO 9001
Seasonality

Corporate Website

Gross National Product (GNP)
Gross Domestic Product (GDP)
Capitalism

freight-out

Freight-in

Job Description

Status

Supplies and Services

Internet (the Net)

Economic Recovery

Slump in Prices

Investing Activities

Impression

Deflation
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Economic Collapse
Depreciation

Accumulated Depreciation
Selective Attention
Revenue

Unearned Revenue
Accrued Revenues

Credit

Accounting Procedures
Management, Department, Administration
Logistics Management
Perception

Problem Recognition
Goodwill

Economic Reforms
Reinvestment

Reinsurance

Revaluation

Straight Re-buy
Subvention

Qutlining of Initial Framework for a Study
Prepare Periodic Reports
Advertising

Persuasive Advertising
Informative Advertising
Commercial

Online Advertising
Comparison Advertising (knocking copy)
Reminder advertising
Disclosure

Bankruptcy

Franchise

Production

Global Oil Qutput
Productive

Productivity
Disbursement, Expenditure
Capital Expenditure
Deposition

Surcharge
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Wages and Salaries
Economic Views
Capital Gains
Retained Earnings
Economic Crisis
Actual Basis
Skyrocketing Prices
Soaring Prices

Style

Approach

Common Stock

Stock

Preferred Stock
Open-End Questions
Key Influence People - KIPS
Assets

Fixed Assets

Capital Assets
Long-Term Assets
Intangible Assets
Current Assets

Dogs

Stumbling Businesses
Premiums

Treasurer

Cashier

Storekeeper
Operating Activities
Financing Activities
Economic Regulations
Economic Goals
Quality Objectives
Accounting Objectives

Importance of Procedural Documentation

Commercial Documents (Commercial Papers)

Notes Payables

Notes Receivables
Securities

Economic Conditions
Current Marketing Situation
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............. S
Seller, Vender / Vendor 24U
Off-Price Retailer darnoeroll glull &jad 23l
Search Y
Exploratory Research olatwl Koy
Experimental Research HPRT uny
Marketing Research SIgul oy
Causal research DI SAIgu Lioy
Observational Research dbhodall b e diay
Prospecting cllac e Juny
Information Search Wlogleo e tiay
Supplier Search 3]0 gc Cuay
Quantitative Research 05 oy
Survey Research 2o oy
Qualitative Research S IRILY
Descriptive Research 9ng Loy
Research digy
Patent clyal éelp
Economic Program Sonisl ooliy
Beginning Inventory 620l ‘_JgTii_ch:'u_
Ending Inventory 6wl 5T dcley
Unemployment dlhy
Balanced Scorecard (BSC) ujlaiall cla 0l dslhny
Oil-Rich Country Jal e 2l
Bank (Lopno) vliy
Central Bank S0 el
National Bank wibg el
Economic Structure doloisl dy
Structure el b
Stock Exchange ogwl Gguw dnjg)
Marketing Strategy Statement a6yquii dpilyiwl gly
Operating Statement (profit-and-loss aaild ql Plwallg plydl doils) cilidac gl
statement) (Ul
Mission Statement (&llw)) dogo gly
Retail aijpil 2u
Installment Sale buwsill 2u
Wholesale donll 2u
Team Selling Al dbuwlgy 21
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Personal Selling

Sale

Economic Environment
Marketing Environment
Technological Environment
Cultural Environment
Subculture

Political Environment
Microenvironment

Natural Environment

Merchant

Retailer

Wholesaler

Influence

Media Impact

Personal Influence

Insurance

Exchange

Electronic Data Interchange (EDI)
Trade Exchange

Internet Exchange
Subscription

Classification

Resellers

Category Killers
Limited-Service Retailers
Commerce, trade

Electronic Commerce / Electronic Business
B2C (Business-to-Consumer)
B2B (Business-to-Business)
C2C (Consumer-to-Consumer)
C2B (Consumer-to-Business)
Mercantile, trade
Disintermediation

Income Segmentation

Market Segmentation
Occasion Segmentation
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Life-Cycle Segmentation
Gender Segmentation

Geographic Segmentation

Determine the Need for Training Courses

Freeing of Foreign Exchange Market

Economic Analysis
Business analysis
Time-Series Analysis
Competitor Analysis

Analysis of Financial Statements

Value Analysis
Portfolio Analysis
Storage

Planning
Economic Planning
Central Planning
Devaluation
Currency

Inflow

Cash Outflows
Cash Inflows

Cash Flow from Operations

Auditing

Marketing Audit
External Audit

Internal Audit / Auditing
Economic Decline
Capital Accretion
Licensing
Rationalization
Promotion

Sales Force Promotion
Business promotion
Trade Promotion
Consumer Promotion
Optional-Product Pricing
By-product Pricing
Captive-Product Pricing
Promotional Pricing

Geographical Pricing
Product Line Pricing
Dynamic Pricing
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Freight-Absorption Pricing
Break-even Pricing (target profit
pricing)

Market-Penetration Pricing

Cost-plus Pricing
Going-Rate Pricing

Zone Pricing
Product-Bundle Pricing
Two-Part Pricing
Value-Based Pricing
Uniform Delivered Pricing (UDP)
Credit Facilities

Shopping

Prior Period Adjustments
Marketing

Societal Marketing
Electronic Marketing
Perceptual Marketing
Interactive Marketing
Micromarketing

Internal Marketing

Mass Marketing

Global Marketing

Viral Marketing
Telemarketing
Relationship marketing
Sense-of-Mission Marketing
Catalogue Marketing
Undifferentiated Marketing
Individual Marketing
Direct Marketing
Direct-Mail Marketing
Innovative Marketing
Niche Marketing

Differentiated Marketing

Enlightened Marketing
Target Marketing
Consumer-Oriented Marketing

Direct-Response TV Marketing (DRTV)

Market Saturation
Permits
Industrialization
Contract Manufacturing
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Classification of Accounts
Product Classification (Consumer)
Product Classification (Industrial)
Inflation

Stagflation

Applications

Business Development

Product Development
Simultaneous Product Development
Sequential Product Development
New-Product Development
Management Contracting
Transaction

Cooperation

Economic Cooperation
Customerization

Packaging

Multiple Niching

Mass Customization

Tariff

Learning

Economic Changes

Economic Disparity

Preference

Annual Report

Financial Reports

Progress

Commercialization

Audit Report

Benefit Segmentation

Austerity

Fluctuations

Short-Run Fluctuations
Information Technology
Assessment of Overseas Markets
Alternative Evaluation
Organization Cost

Distribution Costs

Frequency

Cost

Acquisition Cost

Cost of Goods Sold

Cost of the Ending Inventory
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Cost of Living

Historical Cost

Fixed Cost

Direct Cost

Variable Cost

Communication Adaptation
Market Positioning

Finance

Branding

Forecasting

Economic Forecast
Coordinating Efforts with Relevant Authorities
Sales Promotion

Marketing Implementation
Economic Development
Service Variability

Marketing Orientation
Distribution

Allocation

Distribution of Wealth
Selective Distribution
Exclusive Distribution

Physical Distribution (marketing logistics)
Intensive Distribution
Economic Expansion

Straight Product Extension
Brand Extension

Product Line Stretching (Line Extension)
Meeting Recommendations
Nationalization

Employment

Raising Consumer Awareness

Wealth
Quality Culture
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Committee Agenda
Cash Adjustment
Inventory Adjustment

Charity, Charitable / Philanthropic Society

Public
Demarketing
Premiums, Gifts
Sweepstakes
Quality

Product Quality

Needs

Human Need

Charitable and Social Incubators
Incentive

Booking a Conference Room
Account

Profit and Loss Account
Accounts Payable

Accounts Receivables

Final Accounts

Quota

Sales Quotas

Embargo

Selective Retention
Economic Rights

Owners' Equity
Consumerism

Awareness Raising Campaigns &
National Events
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Strategy Map

Taxable

Economist

Advisory Services

Premier Class Membership Services
Subscribers’ Services

Small & Medium Enterprise Services
Product-support services

Service Intangibility

Service

Treasury

Loss

Capital Losses

Properties, Features

Characteristics of Services’ Marketing
Rational Appeals

Privatization

Discount

Trade Discount

Purchase Discount

Sales Discount

Quantity Discount

Discount Allowed

Cash Discount

Functional Discount (Trade Discount)
Liabilities

Long-Term Liabilities

Seasonal Discounts

Product Line

Letters of Credit

Plan

Strategic Plan

Economic Plan

Long-Range Plan

Annual Plan

Under-Positioning
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Motive (drives)
Tax Payer
Creditor

Income

Taxable Income
Net Income
National Income
Low Income
Study

Feasibility Study
Support
Economic Support
Subsidy

Ledger
Auxiliary Records
Checkbook
Journal

Cash on Delivery
Payment

Down Payment
Role

Role of Agent in International
Marketing

Cycle

Economic Cycle
Accounting Cycle
Developed Countries
Developing Countries
Debt

National Debt
Doubtful (Bad) Debts
Bad Debts
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Working Capital
Capital

Authorized Capital
Sponsor

Advisory Opinion
Profit

Businessman
Tycoon

Prosperity

Charge

Duties

Tuition fees
Customs Duties
Government Fees
Kickback, Bribe
Balance

Account Balance
Credit

Customer Satisfaction
Sponsorship

Wants

Human Want
Welfare, Well-being
Refusal, rejection
Refuse, to (reject, to)
Strategic Control
Marketing Control
Recession, Stagnation
Economic Ties
Salaries and Wages
Chief Executive Officer (CEO)

Agriculture
Overpopulation
Field Visits
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Tourist
Drawing Account

Over Draft

Price

Selling Price

Cost Price

Market Price

Interest Rate

Population
Wholesaler-Sponsored Voluntary Chains
Value Chain

Consumer Goods

Basic (Capital) Commodities
Capital Goods
Non-Durable Products
Durable Products
Convenience Products
Commodity

Core Product
Variety-Seeking Buying Behavior
Habitual Buying Behavior
Post Purchase Behavior
Attitude

Commissioner, Broker
Stockbroker

Fiscal Year

Bond(s)

Share

Market

Marketplace

Consumer Market
Business market
Exchange Market

Free Market

Black Market

Global Market
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Jobs Market, Labor Market
Niche Market

Potential Market
Domestic Market
Penetrated Market
Served Market

Target Market

Common Market
Institutional Market
Tourism

Accounting Policies
Economic Policy
Customer-oriented Policy
Pricing Policy

Quality Policy
Protectionism

Fiscal Policy
Businesswoman

State Control of Economy

Liquidity

Open Trading Networks
Private Trading Networks (PTNs)
Marketing Network
Shipment

Personality

Buy, Purchase

Systems Buying

Credit Purchase

Installment Purchase
Collective Buying
Partnership

Trade Partnership
Consulting Firms

Physical Distribution Firms
Click-only Companies
Click-and-Mortar Companies
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Company, Firm
Global Firm
Subsidiary
Market Follower
Holding Company
Market Leader
Stock Company

Competitor-Centered Company

Partner

Trade Partner
Strapline

Check Under Collection
Traveler's Check
Blank Check
Dishonored Check
Check, Cheque
Postdated Check

Decider, Decision Maker
Exports

Net Profit

Net Reliable Value

Net Sales

Net Purchases

Net Working Capital
Economic Difficulties
Bargain, Deal, Transaction
Volume Industry
Stalemate Industry
Large-Scale Industries
Specialized Industry
Industry

Global Industry

Fragmented industry

International Monetary Fund (IMF)

Fund

Drafting a Press Release
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Economic Necessities
Tax

Value Added Tax (VAT)
Surtax

Income Tax

Sales Tax

Excise

Economic Pressures
Guarantee

Social Security
Exchange Controls

Social Classes

Economic Class

Idea Generation
Depreciation Methods
Selling Methods

Budget Planning Methods
Accounting Methods
Competitive-Parity Method
Weighted Average Method
Last in First out (LIFO)
Firstin First out (FIFO)
Indirect Method

Direct Method

Affordable Method

Demand
Derived Demand

Selective Demand
Primary Demand
Inelastic Demand
Decline Stage
Growth Stage
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Unemployed, Jobless
Worker, Laborer
Seasonal Worker
Tax Burden

Budget Deficit
Shortage

Wheel of Retailing
Presentation

Unique Selling Proposition (USP)

Marketing Offer

Cash Refund Offers (rebates)

Point-of-Purchase (POP) Promotions

Consumer Relationship-Building Promotions

Insolvency
Managing Director
Real Estate, Property

Information Exchange Contract

Commercial Contract
Economic Sanctions
Economic Relations
Subscribers’ Relations
Public Relations
Question Marks

Brand Name

Trade Mark

Private Brand
Manufacturer's Brand Name
Licensed Brand
Co-brand

Trade-In Allowance
Promotional Allowance
Economics

Product Life-Cycle (PLC)
Labor, Work

Wildcat

Business

Thriving Business
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Banking

Currency

Foreign Currency
Hard Currency
Banknotes
Economic Process
Buying Process
Selling Process
Planning Process
Marketing Process
Bank Commission

Profitable Customer

Socio-Economic Factors

Economic Factors
Returns

Purchases Returns

Non-Tariff Trade Barriers

Sample

Chamber of Commerce
Money Laundry

Bill, Invoice

Interest

Surplus

Accounting Period
Economic Opportunity
Taxation

Ladies' Branch
Quantity Premium
Accounting Assumptions
Efficient

Events

Product Idea

Focus Group

aalnisl duclaisl Jolge
aolnisl Jolge

lge
lyiiio aflge
0193 e @ylay o
auc

aylad doge
Jigol Juwe

6)qilo

62l

duuloo 64io
aoloisl apyo
o oo

il g6

05 R @po
duwlao pgpo
Jlso

uldleos

2diall 64406

dulyiai (dcgaao) dio

61



Measurability

Lower of Cost or Market
Customer Database
Banking Law
Anti-monopoly Law

Law of Supply & Demand
Cash Flows Statement
Statement of Changes in Owners'’
Equity

Income Statement
Balance Sheet

Purchase Decision

Loan

Coupons

Installment

Economic Issues

Sector

Economic Sector
Corporate Communication Sector
Projects Sector

Private Sector

Customer Service Sector
International Division
Public Sector

Market Segments
Quantum Leap

Marketing Channel (Distribution
Channel)

Personal Communication Channels

Non-Personal Communication
Channels

Conventional Channels of Distribution

Direct-Marketing Channels

Hybrid Marketing Channels
Databases and Communications
Economic Laws

Investment Protection Laws
Financial Statements

Annual Financial Statements
Comparative Financial Statements
Labor Force
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Economic Powers
Outside Sales Force
Market Forces

Measurement of Customer Satisfaction

Adjusting Entry
Adverse Entry

Double Entry

Journal Entry

Value

Brand Equity

Salvage Value

Market Value
Economic Restrictions

CEOs (Chief Executive Officers)
Economic Bloc

Depression

Statement of Account
Guarantee

Guarantor

Bill of Exchange

Business Entity

Economic Committees
Subcommittees
Sectorial Committees
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Vending Machine
Stockholder
Financial

Fiscal

Economic Plight
Initiator

Economic Principles
Accounting Principles

Generally Accepted Accounting
Principles-GAAP

Conservatism Principle

Full Disclosure Principle
Historical Cost Principle
Consistency Principle
Objectivity Principle
Revenue Realization Principle
Matching Principle

Sales

Cash Sales

Follow-up
Recommendation Follow-up
Self-Service Retailers
Full-Service Retailers
Limited-Service Retailers

Countertrade

Overdue

Tax Arrears
Supermarket, Grocessary Store
Merchant Wholesaler
Discount Store

Specialty Store
Superstore, Hypermarket
Department Store
Reluctant, Unwilling
Shopper

Insolvent

Budgetary
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Variable

Economic Variables
Board of Directors
Gross Income

Gross Profit
Membership Groups
Web Communities
Reference groups
Price Packs
Accountant

Certified Public Accountant-CPA
Book Keeper
Accounting
Financial Accounting
Monopolizer
Accounting Constraints
Business portfolio
Store

Warehouse
Beginning Stock
Ending Stock
Inventory

Allowance

Savings

Inlet

Auditor

Manager

General Manager
Debtor

Industrial City
Memorandum of Understanding
Economic Doctrine
Revision
Performance Review
Public Utilities
Operating Control
Gatekeepers
Profitable

Economic Centre
Call Center
Commercial Centre
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Shopping Center
Distribution Center
Buying Center

Price Elasticity
Economic Advantages
Prosperous

Service Mix

Product Mix (Product Assortment)
Promotional Mix
Marketing Mix
Competitions

Space

Economic Assistance
Shareholders

Investor

User

Economic Advisor
Financial Advisor
Consumer

Storehouse

Importer

Wage Level

Channel Level

Standard of Living

Draft Agenda

Book Keeper

Small & Medium Enterprises (SMEs)
Buyer, Purchaser
Purchases

Cash Purchases

Project

Venture

Small-Scale Enterprise
Mega Project
Medium-Sized Enterprise
Joint Venture

Enterprise
Infrastructure Projects
Loss-Making Enterprises
Economic Problems

Selling Expenses
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Operating Expenses
Economic Interests
Exporter

Message Source
Banker

Expenses

Advertising Cost

Bank Expenses
Government Expenses
Maintenance Expenses
General and Administrative Expenses
Extraordinary Expanses
Prepaid Expenses
Accrued Expenses
Factory, Plant
Speculations
Accounting Equation
Pension

Handling Objections
Commercial Transaction
Transaction
Accounting Standards
Equipment

Inflation Rate

Discount Rate
Duty-Free

Tax-Exempt

Tax-Free

Internal Records Information
Primary Data
Marketing Intelligence
Competitor Intelligence
Accounting Information
Economic Aid
Accounting Concepts
Bankrupt

Production Concept
Selling Concept

Quality Concept
Product Concept
Marketing Concept
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Self-Concept

Boycott

Entrepreneur

Barter

Economical

Third-Party Logistics (3PL) Provider

Earnings, Gains, Profits
Patronage Rewards

Place, Location
Secretary-General's Office
Product Line Filling
Summary

Joint Ownership
Property

Financier
Investment Climate
Moral Appeal
Cooperative Qutlets
Factory Qutlets
Competition
Monopolistic (Oligopolistic) Competition
Product

Producer
Consumer Product
New Product

Core product
Industrial Product
Unsought Product
Actual Product
Shopping Product
Specialty Product
By-products
Desirable Products
Deficient Products
Pleasing Products

Cash Cows
Corporate Brand Licensing

Experience Curve (Learning Curve)

Demand Curve
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Business Entity
Market Nicher

Eurozone
Free Trade Zone
Economic Organization

Global / World / Internationa

Organization

Inlet

New Task

Product Adaptation
Productive Resources
Natural Resources
Budget

Product Specifications

Order-Routine Specifications

Suppliers, Providers
Tourist Season
Salesperson
Marketing Website
Favorable

Economic Conference
Influencer, effective
Funding Institution
Financial Institution
Cost-of-Living Index
Economic Indicators
Leading Indicators
Monopolist

Balance of Trade
Balance of Payments
Trial Balance
Balance Sheet

Competitive Advantage
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Output
Industrial Output
Petty Cash

Economic Trends
Mark-up / Mark-down

Gross Margin Percentage

Economic Activity

Tourist Business

Externalities

Economic System

Corporate Vertical Marketing System
Free Enterprise System

Feudalism

Horizontal Marketing System
Vertical Marketing System (VMS)
Contractual Vertical Marketing System
Customer Value Delivery System
Periodic System of Inventory
Accounting System

Marketing Information System (MIS)
Economic Theory

Expense (Expenses)

Economic Influence

Syndicate

Cash

Liquid Cash

Monetary

Shortage

Break Even Point

Land Transport

River Transport

Economic Models

Economic Growth

Event Application Form
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Economic Hegemony
Economic Body

Imports

Budgeter

Unity

Decision-Making Unit (DMU)
Economic Unity

Strategic Business Unit (SBU)
Monetary Unit

Deposit

Worksheet

Transport

Media Vehicles, Media
Means of Production
Intermediaries

Marketing Intermediaries
Financial Intermediaries
Broker, Intermediary
General Need Description
Target Costing

Trade Delegation
Redundancy

Proceedings of the Meeting
Marketing Services Agency
Agent
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Sell, to / Vend, to
Tolerate Huge Losses, to
Freeze, to

Monopolize

Liberalize Trade, to
Reserve, to

Capitalize

Privatize, to

Slash Prices, to
Devaluate, to

Save, to

Subsidize, to

Pay, to

Manage, to

Postpone, to
Rationalize, to
Rationalize Public Spending, to
Sponsor, to

Flourish, to / Thrive, to
Bargain, to

Invest, to

Employ, to

Continue, to

Consume, to

Import, to

Market, to

Saturate, to

Buy, to / to Purchase
Export, to

Liguidate a Company, to
Reach, to
Manufacture, to
Depress, to

Speculate, to
Reschedule (debts)
Refund

Yield, to
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Levy or Impose New Taxes, to
Prefer, to

Boycott, to

Barter, to

Borrow, to

Economize, to

Lend, to

Narrow the budget deficit, to
Evaluate, to

Demonetize, to

Finance, to

Produce, to

Disburse, to / Spend, to
Develop State Resources, to
Smuggle, to

Hire, to / Rent, to

Perform, to

Continue, to / Proceed, to
Deposit, to

Distribute, to

Nationalize, to

Employ, to

Space, to
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